
1. Legacy: ‘where we turned it around’
 Policy outcomes – decision makers, 

institutions e.g ‘natural solutions’
 Implementation roll out/dissemination and Implementation – roll out/dissemination and 

up-take of recommendations. Understanding 
of change on the groundg g

 Different constituencies engaging with 
one another (e.g. health, finance, 

ti d b iticonservation, donors, urban, communities 
etc) – establish networks

 Set trends & PA agenda – regional Set trends & PA agenda regional 
initiatives, targets that are meaningful / 
realistic, relevant to society, sustainable 

i b ff itourism, carbon, management effectiveness, 
linkages people/PAs



2. Theme: ‘Nature’s capital for natural 
solutions’  Understanding
 Economics/ 

financing of PAs - + / 

 Understanding 
scale –
transboundary, 

id- (e.g. mining, tourism, 
hunting etc), green 
economy donor

corridors
 Stakeholders –

different concernseconomy, donor 
funding vs use values

 Management of PAs / 

different concerns, 
benefits, costs, 
drivers rightsg

BC outside PAs –
how, models, who, 
certification M&E

drivers, rights
 Governance
 Climate changecertification, M&E, 

invasive species, 
urban

 Climate change
 Water, Food 

security, Youth
 Mainstreaming BC

y
 Population & 

development



3. Nuts n Bolts - organisation

 Storytelling from different perspectives / 
fields of expertisefields of expertise

 Relevance to Oceania but also globally –
balance between regionsbalance between regions

 Launch regional initiatives / showcase
 Demonstrations / field sites: meaningful Demonstrations / field sites: meaningful, 

personal experiences
 Social networking: FB Twitter etc Social networking: FB, Twitter etc
 Funding: IT/telecoms
 Ambassadors: Star factor: Kylie M; Hugh J Ambassadors: Star factor: Kylie M; Hugh J


